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Learning Objective:
To develop a critical understanding of the nature of, and rewards and risks involved in the practice of brand activism. 
Brief: 
Whilst brand activism is viewed as a laudable marketing strategy in terms of adopting the ‘correct’ stance on a societal issue, “brand activism seems fraught with risk…While the intention of effectuating change in society is a noble pursuit, it does not seem be an effective marketing strategy, at least not in the short term” (Mukherjee & Althuizen, 2020:785*)

Critically examine this perspective. 

Your submission should discuss five relevant, peer-reviewed journal articles. You should also provide industry/practitioner examples to illustrate your discussion. 
* Mukherjee, S. & Althuizen, N. (2020). Brand activism: Does courting controversy help or hurt a brand? International Journal of Research in Marketing, 37 (4), 772-788.
Instructions:
· The word count should be approximately 3,500 words (with allowable margin of + / – 5%). Please indicate the word-count of your assessment on the cover page. 

This assessment is to be undertaken on an individual basis.
· A formal writing style is required. Write in the third person.
· Articles can be located by accessing https://tudublin.ie/library/ ->Search or databases (e.g. Business Source Complete, Emerald Premier, WARC). 
· A table of contents should be provided. Each page should be numbered consecutively.

· The assessment should be presented in font size 12, using single-line spacing.
· Please ensure that your work is fully referenced. A list of references must be supplied as per the TU Dublin Style Guide.  This guide is available on the module’s Brightspace page. 
· Students should ensure that the material they are submitting for assessment is original work and has not been submitted in whole or in part for assessment for any academic purpose other than in fulfilment for that stated above.

· Students are required to familiarise themselves with the TU Dublin General Assessment Regulations. 
Online Submission Procedures:

The completed assessment, i.e. one complete PDF file containing:

· the cover page
· table of contents
· main body of paper
· list of references
· appendices (if applicable)
 is to be submitted online, on the module’s Brightspace page, by following the steps:
Go to: Assessment -> Assignment -> Continuous Assessment -> Add a file -> Submit 
NB:  only one submission is allowed so the file you submit should be the final, complete file including your List of References.

You should also complete and upload, in the same place, a Student Affirmation of Academic Integrity (form is available on module’s Brightspace page)
When you submit the assessment document, the originality checker, Turnitin will automatically check the document. The assessment should receive a matching score below 15%. 

Students should acknowledge the use of generative AI in their assessment submission via an ‘Acknowledgements’ section (located at the end of the assessment) as follows:
 

         Name/Version of the generative AI system used, e.g. ChatGPT 3.5

         Publisher, e.g. OpenAI

         URL of the AI system

         Brief overview of how it was used.

Date of Submission:

The assessment is to be submitted online as per the instructions above, by 5pm on 

Friday November 10, 2023.  
Penalties for late delivery:

25% reduction (of mark achieved) for delivery within 24 hours of deadline, 

2% reduction per day (including weekend days) thereafter.
Weighting 

The weighting for this assessment is 60% which is allocated as follows.

Analysis / critical discussion = 40

Adherence to assessment brief (e.g. evidence of relevant background reading, use of examples, referencing, presentation) = 10
Structure and logical progression of discussion = 10

