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Assignment Marks: 30

Instructions:

e All Questions carry equal marks.

e All Questions are compulsory

e All answers to be explained in not more than 1000 words for question 1 and 2 and for
question 3 in not more than 500 words for each subsection. Use relevant examples,
illustrations as far as possible.

e All answers to be written individually. Discussion and group work is not advisable.

e Students are free to refer to any books/reference material/website/internet for attempting
their assignments, but are not allowed to copy the matter as it is from the source of
reference.

e Students should write the assignment in their own words. Copying of assignments from
other students is not allowed.

e Students should follow the following parameter for answering the assignment questions.

For Theoretical Answer For Numerical Answer
Assessment Parameter Weightage Assessment Parameter Weightage
Introduction 20% Understanding and usage | 20%
Concepts and Application 60% of the formula
related to the question Procedure / Steps 60%
Conclusion 20% Correct Answer & 20%

Interpretation

1. Identify a relevant business problem, gather support from literature to identify research
gap. Now, develop a research proposal based on the research gap.
(10 Marks)



!3 NMIMS GLOBAL ACCESS
s S SCHOOL FOR
NMIMS  CONTINUING EDUCATION

Deemedobe UNIVERSITY

NMIMS Global Access
School for Continuing Education (NGA-SCE)
Course: Research Methodology

Internal Assignment Applicable for June 2023 Examination

2. What is meant by a dependent variable? Identify the one from the following theoretical
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model. State any six hypotheses from this model. Identify the mediating and

moderating variable. (10 Marks)

eWallet

............................................. Intention to Use —— .......-.-....-.-....-.-..-.

W

Intention to Adoption
-1 Facilitating Conditions t of eWallet

WAy
v A
R

wiile
WAl
T
.

Age (Hg),
Gender (Hg) and Education (Hyy)

Nykaa is an Indian e-commerce platform that specializes in beauty and wellness
products. Founded in 2012 by Falguni Nayar, a former investment banker, the company
has become one of the largest players in the Indian beauty industry. In 2018, Nykaa
launched its own private label line of products, which included makeup, skincare, and
haircare. The company's decision to enter the private label space was driven by the desire
to provide customers with high-quality products at affordable prices. The move paid off,
as Nykaa's private label products became a hit with customers. By 2020, the company
had over 2.5 million customers, and its private label products accounted for more than
30% of its revenue. In addition to its e-commerce platform, Nykaa has also established
a strong offline presence. The company has over 80 brick-and-mortar stores across India,
including in major cities such as Mumbai, Delhi, and Bangalore. The stores are designed

to provide customers with a seamless shopping experience, with a range of products and
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services on offer, including makeovers, hair and skincare consultations, and product
demonstrations. Nykaa has also been quick to embrace the latest trends in the beauty
industry. In 2020, the company launched an augmented reality feature on its mobile app,
which allows customers to try on makeup virtually before making a purchase. Despite
the challenges posed by the COVID-19 pandemic, Nykaa has continued to grow. In
2020, the company raised $13.6 million in funding from a group of investors, including
Stead view Capital and Singapore's sovereign wealth fund GIC. The funds were used to
support the company's growth plans, which include expanding its product range and
further strengthening its offline presence. Overall, Nykaa's success can be attributed to
its focus on providing high-quality products at affordable prices, its strong offline
presence, and its willingness to embrace the latest trends and technologies in the beauty
industry. Nykaa wants to expand in food delivery. You have to conduct research for
Nykaa.
Develop a questionnaire to survey the consumer and collect their response on what
factors might be responsible for consumer’s interest in online food buying.

(5 Marks)

. Assume you have to conduct an interview. Who will be ideal respondent for the

interview? How will you approach them? (5 Marks)
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