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Assessment Brief  

Read this assessment brief carefully, it tells you how you are going to be assessed, how to 
submit your assessment on-time and how (and when) you’ll receive your marks and feedback.  
 

Module Code BAE_4_DDM 

Module Title Data for Decision Making 

Lecturer Haider Bilal 

% of Module Mark CW (100%)  

Distributed 24/01/2022 

Submission Method  Submit online via this Module’s Moodle site 

Submission Deadline  16/05/2022 and 5 pm 

Release of Feedback  Feedback will be available online from 06/06/2022 

Release of Marks  
Provisional marks will be available in the Gradebook on 
Moodle from 06/06/2022 

 

Assessment: 

This module will be based on one component which will be 100% Coursework assessed. 
 
Summative Assessment: 
 
In an exponentially changing world, higher education needs to adapt and evolve to remain 
competitive, and provide students with a stimulating learning environment that helps them 
develop the required skills and competencies. 
For this reason, you will help the management of the Business School identify ways to support 
students learning experience and, hence, improve their outcome, by investigating only one 
of the following topics which will act as a basis for your assessment: 
1. Accessibility to academic learning resources. 
2. Awareness of career choices. 
3. Blockchain, Metaverse and Web 3.0 technologies. 
4. Culture of diversity and inclusivity. 
5. Gamification in learning and education. 
6. Mobile phone Apps. 
7. Modes of learning, e.g. online, onsite, hybrid, etc. 
8. Pandemic, i.e. COVID, lockdowns, vaccine, passport. 
9. Social media, e.g. TikTok, Facebook, Twitter, etc. 
10. Student support through Coaching, Mentoring and Tutoring. 



2 

 

Based on your assumptions/claims, you are required to design and conduct a survey to test 
students’ perception of your chosen topic and how it could impact their learning. 
 
The main goal of the assessment is to present the findings of your research to the School’s 
management to help them make informed decisions about possible changes that that they 
might need to implement to improve students’ learning experience and hence their outcome.  
 
You will need to prepare a portfolio, using MS Word – 1,500 words (+/-10%) plus appendices. 
The portfolio must address the following 4 objectives: 

 Conducting a survey and collecting the data. 

 Analysing the data using Excel. 

 Visualising and interpreting the data. 

 Reflecting on the used assumptions and techniques. 
 
Requirements 
 
Evidenced by research: 
1. Aim of the report and the student’s assumptions and/or claims  5 marks 
2. Conducting the survey & data collection (Appendix A & B)   15 marks 
3. Data analysis using Excel/Python (Appendix C)    15 marks 
4. Data representation and Interpretation (Appendix D)   10 marks 
5. Communicating results & conclusions to School’s management  10 marks 
6. Ethical aspect of using data       5 marks 
7. Presentation (Cover page, content table, sections, word count & Images) 5 marks 
8. References         5 marks 
The report must include appendices containing the following: 
Appendix A – Designed questionnaire and a sample    5 Marks 
Appendix B - Pre-processing spreadsheet     5 marks 
Appendix C – Analysed data spreadsheet     10 marks 
Appendix D – Visualised and interpreted data     10 marks 
 
Students will need to apply concepts and technical skills learnt in lectures and workshops and 
develop analytical and critical skills in the context of data-driven decision making. The report 
must have references which will need to be listed at the end. If you are not sure how to do this 
you should check the information about LSBU’s Harvard Referencing available on the Moodle 
site. 
 
To submit the coursework, students must upload their individual report, as a word file, through 
the Report Submission link before 5 pm of Monday the 16th of May 2022. 
 
Important Note: 
 
TurnItIn will be enabled and will check for plagiarism. Copying someone else’s work, copying 
chunks of text directly out of a book or cutting and pasting from web sources is plagiarism and 
will be treated as an assessment offence by the university. 
 
In order to pass this module, students must achieve a minimum mark of 40%. In the event that 
a student does not achieve the pass mark, another assessment will be required. 
Formative Assessment: 
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Formative feedback will be given during workshop sessions using real life business cases and 
practical activities. Feedback to students will be provided as they work during their sessions, to 
support the development of their formative assessments. 
This will involve: 

 In‐class questioning and quizzes during the lectures. 

 Practical business exercises, discussions and online quizzes during the workshops. 

 Questions and self‐evaluation during the workshop. 

 Using a timeline for the portfolio which will include feedback on each of the four outputs: 
1. Portfolio Output 1: Questionnaire and raw data – In week 6 
2. Portfolio Output 2: Analysing the data using Spreadsheets – In week 8 
3. Portfolio Output 3: Business report interpreting the data – In week 10 
4. Portfolio Output 4: Reflection on the used assumptions & techniques – In week 1 

 

Assessment Details: 

 

Type: Portfolio (MS Word) 

Resources: Background reading and resources 

Word Count: 1500 words (+/‐10%) + 4 Appendices  

Presentation:  Work must be referenced, and a bibliography provided. 
 Work must be submitted as a Word document (.doc/docx). 
 Course work must be submitted using Calibri font size 11. 
 Your student number must appear at the front of the coursework. 

Your name must not be on your coursework. 
 

Referencing: Harvard Referencing should be used, see your Library Subject Guide 
for guides and tips on referencing. 

Regulations: Make sure you understand the University Regulations on expected 
academic practice and academic misconduct. Note in particular: 

 Your work must be your own. Markers will be attentive to both 
the plausibility of the sources provided as well as the consistency 
and approach to writing of the work. Simply, if you do the 
research and reading, and then write it up on your own, giving 
the reference to sources, you will approach the work in the 
appropriate way and will cause not give markers reason to 
question the authenticity of the work. 

 
 All quotations must be credited and properly referenced. 

Paraphrasing is still regarded as plagiarism if you fail to 
acknowledge the source for the ideas being expressed. 

 
TURNITIN: When you upload your work to the Moodle site it will be 
checked by anti‐plagiarism software. 

https://libguides.lsbu.ac.uk/subjects/home
http://www.lsbu.ac.uk/__data/assets/pdf_file/0008/84347/academic-regulations.pdf
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Learning Outcomes  

This assessment will fully assess the following 5 learning outcomes for this module: 
 Summarise numerical data in a variety of graphical forms. 
 Differentiate between the various analytical techniques for solving business problems. 
 Illustrate the importance of stating assumptions. 
 Manipulate data using Excel. 
 Interpret data in order to develop and test claims. 
 
 

Assessment Criteria and Weighting 

LSBU marking criteria have been developed to help tutors give you clear and helpful feedback 
on your work. They will be applied to your work to help you understand what you have 
accomplished, how any mark given was arrived at, and how you can improve your work in 
future. 
 

Criteria Grades 

Report (1,500 words): 

1. Aim of the report and the student’s assumptions and/or claims. 

2. Conducting the survey & data collection. 

3. Data analysis using Excel/Python. 

4. Data representation and Interpretation. 

5. Communicating results & conclusions to School’s management. 

6. Ethical aspect of using data. 

 

/5 

/15 

/15 

/10 

/10 

/5 

Appendices (4 Outputs): 

Appendix A – Designed questionnaire and a sample. 

Appendix B - Pre-processing spreadsheet. 

Appendix C – Analysed data spreadsheet. 

Appendix D – Visualised and interpreted data. 

 

/5 

/5 

/10 

/10 

Presentation, Structure & References: 

7. Cover page; content table; sections; word count; & 

images/charts/tables/etc. 

8. References & in-text citations. 

 

/5 

/5 

Feedback: 

Marker:  Date:   Mark: 

How to get help  

We will discuss this Assessment Brief in class. However, if you have related questions, please 
contact me Haider Bilal (bilalhz@lsbu.ac.uk) as soon as possible. 

mailto:bilalhz@lsbu.ac.uk
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Resources 

Core Reading: 
1. Evans, J. R. (2021). Business Analytics, Global Edition. United Kingdom: Pearson Higher 

Education & Professional Group. 
2. Priyadarsini, K., Poongodi, B., Latha, A., Jaisankar, S. (2017). Business Statistics: 

Workbook Using Excel. India: Laxmi Publications. 
3. Sharda, R., Delen, D., Turban, E., Liang, T. (2018). Business Intelligence, Analytics, and 

Data Science: A Managerial Perspective. United Kingdom: Pearson. 
4. Szabat, K. A., Stephan, D., Levine, D. M. (2020). Business Statistics: A First Course. United 

Kingdom: Pearson. 
5. Sharpe, N.D., De Veaux, R.D., Velleman, P.F. (2022). Business Statistics. 4th edition, New 

York: Pearson. Education International. 
6. Szabat, K. A., Berenson, M. L., Stephan, D., Levine, D. M. (2019). Basic Business Statistics, 

Global Edition. United Kingdom: Pearson. 
 
Optional Reading: 
1. Camm, J. D., Fry, M. J., Cochran, J. J., Ohlmann, J. W. (2021). Business Analytics. United 

States: Cengage Learning. 
2. Favero, L. P., Belfiore, P. (2019). Data Science for Business and Decision Making. United 

Kingdom: Elsevier Science. 
3. Jackson, T. W., Lockwood, S. (2018). Business Analytics: A Contemporary 

Approach. United Kingdom: Bloomsbury Publishing. 
4. Jain, P., Sharma, P., Jayaraman, L. (2014). Behind Every Good Decision: How Anyone Can 

Use Business Analytics to Turn Data Into Profitable Insight. New York: American 
Management Association. 

5. Nabavi, M., Olson, D. L., Boyce, W. S. (2020). Introduction to Business Analytics, Second 
Edition. United States: Business Expert Press. 

6. Nelson, G.S. (2018). The Analytics Lifecycle Toolkit: A Practical Guide for an Effective 
Analytics Capability. Hoboken, NJ: John Wiley & Sons, 2018, 448 pp. 

7. Williams, S. (2016). Business Intelligence Strategy and Big Data Analytics: A General 
Management Perspective. Netherlands: Elsevier Science. 

8. Wilson, A. (2019). Marketing Research: Delivering Customer Insight, 4th Edition. London: 
Red Globe Press Wilson. 

 
Further Library Resources: 
1. Business analytics for Sales and Marketing Managers: How to Compete in the 

Information Age. 
2. Business Statistics. 
3. Making big data work for your business: a guide to effective big data analytics. 
4. Managerial decision modeling: business analytics with spreadsheets. 
5. Mastering digital business: Disruptive technologies are enabling the next wave of digital 

transformation. 
6. Mastering market analytics: business metrics-practice and application. 
7. Practical business intelligence: learn to get the most out of your business data. 
8. Simulating business processes for descriptive, predictive, and prescriptive analytics.  
9. Strategic analytics: advancing strategy execution and organizational effectiveness. 
10. Tableau 10 business intelligence cookbook. 

https://www.amazon.co.uk/Business-Analytics-Global-James-Evans/dp/1292339063/ref=asc_df_1292339063/?tag=googshopuk-21&linkCode=df0&hvadid=427902758346&hvpos=&hvnetw=g&hvrand=10035817231355574501&hvpone=&hvptwo=&hvqmt=&hvdev=c&hvdvcmdl=&hvlocint=&hvlocphy=9046080&hvtargid=pla-923871305454&psc=1&th=1&psc=1&tag=&ref=&adgrpid=103526071910&hvpone=&hvptwo=&hvadid=427902758346&hvpos=&hvnetw=g&hvrand=10035817231355574501&hvqmt=&hvdev=c&hvdvcmdl=&hvlocint=&hvlocphy=9046080&hvtargid=pla-923871305454
https://www.amazon.co.uk/BUSINESS-STATISTICS-WORKBOOK-USING-EXCEL-ebook/dp/B0794RCM8K/ref=sr_1_2?crid=2C66I77LM93EZ&keywords=%22Business+statistics%3A+workbook+using+Excel%22&qid=1642099357&sprefix=business+statistics+workbook+using+excel+%2Caps%2C246&sr=8-2
https://www.amazon.co.uk/BUSINESS-STATISTICS-WORKBOOK-USING-EXCEL-ebook/dp/B0794RCM8K/ref=sr_1_2?crid=2C66I77LM93EZ&keywords=%22Business+statistics%3A+workbook+using+Excel%22&qid=1642099357&sprefix=business+statistics+workbook+using+excel+%2Caps%2C246&sr=8-2
https://www.amazon.co.uk/Business-Intelligence-Analytics-Data-Science/dp/0134633288
https://www.amazon.co.uk/Business-Intelligence-Analytics-Data-Science/dp/0134633288
https://www.amazon.co.uk/Business-Statistics-First-Course-Global/dp/1292320362/ref=sr_1_1?crid=2HJBTQ765UP8B&keywords=Business+Statistics%3A+A+First+Course&qid=1641220891&s=books&sprefix=business+statistics+a+first+course%2Cstripbooks%2C69&sr=1-1
https://www.amazon.co.uk/Business-Statistics-Global-Norean-Sharpe/dp/1292269316
https://www.amazon.co.uk/Basic-Business-Statistics-Global-Berenson/dp/1292265035/ref=asc_df_1292265035/?tag=googshopuk-21&linkCode=df0&hvadid=372372230365&hvpos=&hvnetw=g&hvrand=11147846398282431940&hvpone=&hvptwo=&hvqmt=&hvdev=c&hvdvcmdl=&hvlocint=&hvlocphy=9046080&hvtargid=pla-781672579330&psc=1&th=1&psc=1&tag=&ref=&adgrpid=76444332877&hvpone=&hvptwo=&hvadid=372372230365&hvpos=&hvnetw=g&hvrand=11147846398282431940&hvqmt=&hvdev=c&hvdvcmdl=&hvlocint=&hvlocphy=9046080&hvtargid=pla-781672579330
https://www.amazon.co.uk/Business-Analytics-Mindtap-Course-List/dp/0357131789/ref=asc_df_0357131789/?tag=googshopuk-21&linkCode=df0&hvadid=430732577889&hvpos=&hvnetw=g&hvrand=10015212441716360975&hvpone=&hvptwo=&hvqmt=&hvdev=c&hvdvcmdl=&hvlocint=&hvlocphy=9046080&hvtargid=pla-896385141100&psc=1&th=1&psc=1&tag=&ref=&adgrpid=101598704778&hvpone=&hvptwo=&hvadid=430732577889&hvpos=&hvnetw=g&hvrand=10015212441716360975&hvqmt=&hvdev=c&hvdvcmdl=&hvlocint=&hvlocphy=9046080&hvtargid=pla-896385141100
https://www.amazon.co.uk/Data-Science-Business-Decision-Making/dp/0128112166/ref=sr_1_3?crid=1JVV0OLZ40H6X&keywords=Data+Science+for+Business+and+Decision+Making&qid=1640955865&s=books&sprefix=data+science+for+business+and+decision+making%2Cstripbooks%2C105&sr=1-3
https://www.amazon.co.uk/Business-Analytics-Contemporary-Thomas-Jackson/dp/1137610603
https://www.amazon.co.uk/Business-Analytics-Contemporary-Thomas-Jackson/dp/1137610603
https://www.amazon.co.uk/Behind-Every-Good-Decision-Profitable/dp/0814449212/ref=sr_1_1?crid=2FFXYT805FQXQ&keywords=Behind+Every+Good+Decision%3A+How+Anyone+Can+Use+Business+Analytics+to+Turn+Data+Into+Profitable+Insight&qid=1640955810&s=books&sprefix=behind+every+good+decision+how+anyone+can+use+business+analytics+to+turn+data+into+profitable+insight%2Cstripbooks%2C132&sr=1-1
https://www.amazon.co.uk/Behind-Every-Good-Decision-Profitable/dp/0814449212/ref=sr_1_1?crid=2FFXYT805FQXQ&keywords=Behind+Every+Good+Decision%3A+How+Anyone+Can+Use+Business+Analytics+to+Turn+Data+Into+Profitable+Insight&qid=1640955810&s=books&sprefix=behind+every+good+decision+how+anyone+can+use+business+analytics+to+turn+data+into+profitable+insight%2Cstripbooks%2C132&sr=1-1
https://www.amazon.co.uk/Introduction-Business-Analytics-author-Nabavi/dp/1953349749
https://www.amazon.co.uk/Analytics-Lifecycle-Toolkit-Practical-Capability/dp/1119425069/ref=sr_1_1?crid=3I9D419MEU84I&keywords=The+Analytics+Lifecycle+Toolkit%3A+A+Practical+Guide+for+an+Effective+Analytics+Capability&qid=1640955837&s=books&sprefix=the+analytics+lifecycle+toolkit+a+practical+guide+for+an+effective+analytics+capability%2Cstripbooks%2C115&sr=1-1
https://www.amazon.co.uk/Analytics-Lifecycle-Toolkit-Practical-Capability/dp/1119425069/ref=sr_1_1?crid=3I9D419MEU84I&keywords=The+Analytics+Lifecycle+Toolkit%3A+A+Practical+Guide+for+an+Effective+Analytics+Capability&qid=1640955837&s=books&sprefix=the+analytics+lifecycle+toolkit+a+practical+guide+for+an+effective+analytics+capability%2Cstripbooks%2C115&sr=1-1
https://www.amazon.co.uk/Business-Intelligence-Strategy-Data-Analytics/dp/0128091983
https://www.amazon.co.uk/Business-Intelligence-Strategy-Data-Analytics/dp/0128091983
https://www.amazon.co.uk/Marketing-Research-Alan-Wilson/dp/135200111X/ref=sr_1_3?crid=L2LT4KUKWQVD&keywords=Marketing+Research%3A+Delivering+Customer+Insight&qid=1640955900&s=books&sprefix=marketing+research+delivering+customer+insight%2Cstripbooks%2C118&sr=1-3
https://encore2.lsbu.ac.uk/iii/encore/record/C__Rb2709389?lang=eng
https://encore2.lsbu.ac.uk/iii/encore/record/C__Rb2709389?lang=eng
https://encore2.lsbu.ac.uk/iii/encore/record/C__Rb2802775?lang=eng
https://encore2.lsbu.ac.uk/iii/encore/record/C__Rb2772237?lang=eng
https://encore2.lsbu.ac.uk/iii/encore/record/C__Rb2805555?lang=eng
https://encore2.lsbu.ac.uk/iii/encore/record/C__Rb2798285?lang=eng
https://encore2.lsbu.ac.uk/iii/encore/record/C__Rb2798285?lang=eng
https://encore2.lsbu.ac.uk/iii/encore/record/C__Rb2806649?lang=eng
https://encore2.lsbu.ac.uk/iii/encore/record/C__Rb2797053?lang=eng
https://encore2.lsbu.ac.uk/iii/encore/record/C__Rb2819075?lang=eng
https://encore2.lsbu.ac.uk/iii/encore/record/C__Rb2829530?lang=eng
https://encore2.lsbu.ac.uk/iii/encore/record/C__Rb2796227?lang=eng

