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Option 2

o Benefit segmentation divides market based on the different benefits that
customers seek from a product. Discuss how benefit segmentation helps
organisations develop their products and market offerings.
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oLiterature

o Definition and current knowledge:
What are market segmentation and benefit
segmentation? How are they applied?

°c Arguments

o Why have organisations applied benefit
segmentation? How dose benefit segmentation
help their successful product portfolio
development?

° You should use an organisation as a case study
and investigate how they use benefit
segmentation to create different
products/services

2. Discuss how
benefit
segmentation
helps
organisations
develop their
products and
market offerings.
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