3000 WORDS ASSIGNMENT DETAILS.
PART 1 = 1200 WORDS
PART 2 = 900 WORDS
PART 3 = 900 WORDS. 
Assessment will focus on sustainable competitive advantage in retailing. Assessment is based on a 3000-word assignment which will involve comparative analysis of aspects of retail performance. This mode of assessment has been chosen as it critically examines those factors within the retail marketing mix which are affecting the retailer’s sustainable competitive advantage.
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Learning
Outcome

1.  For a non-domestic retailer operating in a country of your
choice analyse each element of the retail mix. The analysis should
include:

- Merchandise range and assortment

- Retail communications

- Store layout, design and visual merchandising
- Customer service and facilitating services

- Formats and locations

- Pricing strategy and tactics

40%

LO1 and
Lo2

For the same non-domestic retailer operating in a country of your
choice assess the extent to which the retail mix provides a basis
for sustainable competitive advantage

30%

LO2 and
LO3

For the same non-domestic retailer operating in a country of your
choice evaluate the challenges to continued international growth
that will be faced by your chosen retailer. Consider, for example,
PEST factors, the competitive context, growth objectives, growth
strategy, market selection and entry methods, emerging retailing
trends.

30%

LO4

TOTAL MARKS:

100%





